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Offer competitive pricing, anticipate change, 
and expand your market
❖ With insights into the competition and market demand, you can tailor 

pricing strategies to offer competitive prices, attracting potential 
clients.

❖ Track loss of patents / generic entry to stay ahead of market changes.

❖ Showcase the quality and effectiveness of your products, highlighting 
how they can enhance drug formulations and meet the needs of 
potential clients.

❖ Utilizing data on drugs not currently using an excipient presents an 
opportunity to offer an alternative formulation, expanding your 
market.
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Find excipient users and anticipate change

Identify branded drugs using 
excipients

Anticipate changes in demand 
with loss-of-patent / generic 
entry dates
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TiO2 ban? Get clients now

Track individual drug formulations 
using NDC numbers
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Identify drug variants containing, or not containing, each excipient

Find companies using an alternative 
excipient and switch them 

Identify clients for an excipient, or 
for a co-processed chemical
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Profiles on hundreds of excipients

Yali Friedman, Ph.D.

yali@DrugPatentWatch.com
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